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[bookmark: _Hlk221176893]PGA TOUR’s Pathway to Progression announces field for
2026 Bridgestone Collegiate Invitational
Top-level NCAA Division I men’s golf programs and HBCU teams set to compete
March 23-24 at Silverado Country Club

PONTE VEDRA BEACH, Florida – The PGA TOUR’s Pathway to Progression today unveiled the field for the third playing of the Bridgestone Collegiate Invitational, a competitive element of the Bridgestone Collegiate Development Program. The field includes defending champion Tohoku Fukushi University, a premier collegiate golf program from Japan, along with top-tier NCAA Division I men’s golf teams and HBCU programs.

The Bridgestone Collegiate Invitational will be held March 23-24 at Silverado Country Club in Napa, California, in collaboration with the Golf Coaches Association of America.

The 54-hole team and individual stroke-play event will feature 10 Division I men’s golf teams – in addition to Tohoku Fukushi – and three HBCU men’s golf teams. The individual winner will earn an exemption into the 2026 Blue Championship, an official Korn Ferry Tour event held July 9-12 at TPC Colorado in Berthoud, Colorado. 

Other participating schools include 2024 champion, Brigham Young University, Cal Poly, Central Michigan University, Eastern Michigan University, University of Hawaii, University of North Alabama, University of San Francisco, Santa Clara University, UC Davis and UConn. 

HBCU teams scheduled to compete include Florida A&M University, Howard University, and North Carolina A&T University.

“The PGA TOUR is thrilled to again partner with Bridgestone and the Golf Coaches Association of America in this exciting opportunity to highlight collegiate golfers from diverse backgrounds,” said Kenyatta Ramsey, PGA TOUR Vice President, Player Development. “The Bridgestone Collegiate Invitational will soon welcome some of the top HBCU golf teams to Silverado Resort, to compete against top collegiate teams from around the world. We could not be more appreciative of Bridgestone for their continued support of this event.” 

“The Bridgestone Collegiate Development program was launched to help build a stronger, more inclusive golf community both on and off the course,” said Caitlyn Ranson, head of partnerships, Bridgestone Americas. “It’s exciting to see that impact taking shape at this year’s Bridgestone Collegiate Invitational with such a high-level competition. We congratulate and thank these teams for helping us create more equitable access to opportunity – in golf and beyond – for generations to come.”

The Bridgestone Collegiate Development Program is dedicated to enhancing competitive and mentorship opportunities for golfers from Historically Black Colleges and Universities (HBCUs) and underrepresented communities. Additionally, it offers tangible career development opportunities for both players and coaches.

Initiatives include the Bridgestone APGA Collegiate Ranking, the HBCU Performance Day presented by Bridgestone, the Pathway to Progression HBCU Performance Day presented by Bridgestone, and two collegiate golf tournaments – the Bridgestone Collegiate Invitational and the Bridgestone HBCU Invitational. 

###

About PGA TOUR 
The PGA TOUR’s mission is to deliver the world’s most compelling professional golf competition, featuring the sport’s greatest players, for fans, partners and communities.

The PGA TOUR, headquartered in Ponte Vedra Beach, Florida, co-sanctions events on the PGA TOUR, PGA TOUR Champions, Korn Ferry Tour, PGA TOUR Americas and administers PGA TOUR Q-School presented by Korn Ferry and PGA TOUR University. PGA TOUR members represent the world’s best players, hailing from 26 countries and territories. Showcasing the biggest moments in the sport with history and legacy on the line, the PGA TOUR operates PGA TOUR Studios–a state-of-the-art production studio redefining golf content for fans worldwide—and has long-term domestic distribution partnerships for broadcast coverage on CBS, NBC and Golf Channel, with video streaming service on ESPN+ and additional coverage on multiple Free Ad-Supported Television (FAST) channels. Internationally, the PGA TOUR Studios-produced World Feed is available across 200+ countries and territories in 30 languages via 35 broadcast and digital partners. To date, events across all Tours have generated more than $4 billion in charitable giving. Fans can follow the PGA TOUR at PGATOUR.COM, on the app and in multiple languages across their favorite social media pages.

About Bridgestone Americas, Inc.
Bridgestone Americas, Inc. is the U.S.-based subsidiary of Bridgestone Corporation, a global leader in tires and rubber, building on its expertise to provide solutions for safe and sustainable mobility. Headquartered in Nashville, Tenn., Bridgestone Americas employs more than 45,000 people across its worldwide operations. Bridgestone offers a diverse product portfolio of premium tires and advanced solutions backed by innovative technologies, improving the way people around the world move, live, work and play.

About Bridgestone Golf
Based in Covington, GA, Bridgestone Golf USA manufactures premium golf balls, clubs and accessories under the Bridgestone and Precept brands. The company started making golf balls in 1935 and today has more golf ball design patents than any other company. Beginning in 2006, Bridgestone revolutionized golf ball selection with its custom ball-fitting program, identifying a golfer’s ideal golf ball based on personal swing characteristics. Today, as the #1 Ball-Fitter in Golf, Bridgestone has conducted over four million fittings via a combination of live-fitting, online selection, OTTO Autonomous Ball Fitting, and its V-FIT video ball fitting.  The consumer data gathered from ball-fitting continues to inspire Bridgestone’s innovative new golf ball designs, yielding industry-leading performance products for the entire range of players, from recreational golfers to the best in the world. Bridgestone Golf is proudly represented on international professional tours by icons such as Tiger Woods, Fred Couples, Matt Kuchar, Jason Day, and Chris Gotterup.  Bridgestone Golf USA is a wholly-owned subsidiary of Bridgestone Sports Co. Ltd., headquartered in Tokyo. More information: bridgestonegolf.com.

About the Pathway to Progression
Formally announced in March 2023, the PGA TOUR’s Pathway to Progression player development program is an initiative designed to identify and support underrepresented golf talent across the junior, collegiate and professional levels. The program provides access, resources, and competitive opportunities to help players advance through the amateur ranks. Through strategic alignments and partnerships, Pathway to Progression aims to build a stronger, more diverse pipeline of future TOUR professionals.
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